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Analysis of consolidated operating results 
Apr. 2020~Mar.2021 Actual [Year -on -year]

P/L

Bowling 24.46 13.37 (45.3)

Amusement 52.66 34.25 (35.0)
Karaoke 
(including other sales of the USA) 11.45 4.31 (62.4)

Spo-cha 13.02 6.59 (49.4)

Others 3.16 2.44 (22.9)

Total sales 104.77 60.96 (41.8)

Cost of sales 92.40 77.21 (16.4)

Gross profit 12.37 (16.24) ɶ

S.G.A. expenses 3.49 3.04 (13.0)

Operating income 8.88 (19.28) ɶ

Non -operating income & loss (0. 15) (0. 52) ɶ

Ordinary income 8.72 (19.81) ɶ

Ordinary income margin 8.3% ɶ ɶ

Extraordinary income & loss (1.55) (2.01) ɶ
Income before income taxes 
and others 7.16 (21.82) ɶ

Corporate tax, etc. 2.37 (3.85) ɶ

Net income 4.79 (17.97) ɶ

Unit
Term 2020.3 Actual

(2019.4~2020.3)

Term 2021.3 Actual

(2020.4~2021.03)
Differ(%)

Stores

Total stores at the 
end of the term Store 144 145 +0.7
No. of months total 
stores operation Month 1,660 ɶ ɶ
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Term 2020.3 Actual Ordinary income 8.72bn

(20.32)bn

Decrease in sales (30.90)bn

Decrease in personnel exp. 2.17bn

Decrease in promotion exp.
(Amusement merchandise exp., etc.)

1.59bn

Decrease in advertising exp . 1.52bn

Decrease in purchases 1.24bn

Decrease in rent exp. 0.87bn

Decrease in utility exp. 0.85bn

Decrease in supplies exp. 0.78bn

Decrease in communication exp. 0.76bn

Increase in subsidy income 0.42bn

Increase/Decrease in other exp. 0.38bn

(7.75)bn

Decrease in income of existing stores (7.03)bn

Decrease in income of new stores (1.34)bn

Decrease in initial investment cost 0.62bn

(0.46)bn

Term 2021.3 Actual Ordinary income            (19.81)bn

(Unit ¥bn) Figures below ¥10 million have been truncated. Percentage is rounded off to one decimal place.
[Number of stores]
Japan(100 stores) : 3 stores closed
Russia(1 store): 1 store opened
The USA(44 stores):5 stores opened, 2 stores closed

[ No. of months stores were open during the term]
Due to the effect of the temporary closure, 
the description is not included.

[Ordinary income]

[Breakdown]

[Breakdown]

The USA Ordinary income & loss

Japan Ordinary income & loss

China, Russia and other

[Extraordinary income & loss breakdown]

Term 2021.3 Actual Extraordinary loss ¥(2.01)bn
Loss on disposal of fixed assets, etc. ¥(0.12)bn

Term 2020.3 Actual Extraordinary loss ¥(1.55 )bn
Loss on disposal of fixed assets, etc. ¥(0. 46)bn
Impairment loss  ¥(1.08 )bn

Impairment loss  ¥(1.89 )bn
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Unit 1st Q 2nd Q 1st half 3rd Q 4th Q 2nd half Term
Total 
sales

Year -
on -Year

Total 
sales

Year -
on -Year

Total 
sales

Year -
on -Year

Total 
sales

Year -
on -Year

Total 
sales

Year -
on -Year

Total 
sales

Year -
on -Year

Total 
sales

Year -
on -Year

Bowling ¥bn % 1.27 (75.5) 3.77 (31.4) 5.04 (52.8) 3.38 (28.1) 4.14 (34.7) 7.53 (31.9) 12.58 (42.2)

Amusement ¥bn % 2.76 (70.9) 8.57 (21.3) 11.33 (44.4) 8.14 (7.5) 8.70 (8.5) 16.85 (8.0) 28.18 (27.2)

Karaoke ¥bn % 0.36 (80.3) 1.14 (43.3) 1.50 (60.9) 1.06 (37.7) 0.98 (46.7) 2.05 (42.4) 3.55 (52.0)

Spo-cha ¥bn % 0.48 (85.1) 1.80 (49.4) 2.28 (66.5) 1.65 (36.7) 2.62 (27.3) 4.27 (31.2) 6.56 (49.6)

Others ¥bn % 0.35 (52.5) 0.72 (11.1) 1.08 (31.0) 0.65 (10.3) 0.70 (17.3) 1.36 (14.1) 2.44 (22.5)

Total sales ¥bn % 5.23 (74.5) 16.01 (29.7) 21.25 (50.9) 14.90 (19.7) 17.17 (22.6) 32.07 (21.3) 53.33 (36.6)
No. of Sat./Sun./Holidays
over previous year Days (2) +1 (1) (1) (1) (2) (3)
No. of stores at the end of each term in 
Japan ( All stores / existing stores) 103/103 103/103 103/103 103/103 100/100 100/100 100/100

Japan Total sales and Year -on -year comparison of existing stores

The USA Total sales and Year -on -year comparison of existing stores 

Unit 1st Q 2nd Q 1st half 3rd Q 4th Q 2nd half Term
Total 
sales

Year -
on -Year

Total 
sales

Year -
on -Year

Total 
sales

Year -
on -Year

Total 
sales

Year -
on -Year

Total 
sales

Year -
on -Year

Total 
sales

Year -
on -Year

Total 
sales

Year -
on -Year

Bowling ¥bn % 0.02 (97.0) 0.17 (81.2) 0.20 (89.1) 0.22 (74.3) 0.34 (51.3) 0.57 (62.8) 0.78 (76.0)

Amusement ¥bn % 0.34 (91.6) 1.28 (75.4) 1.63 (83.4) 1.54 (66.5) 2.87 (29.5) 4.41 (47.0) 6.04 (64.9)

Karaoke, etc. ¥bn % 0.01 (98.7) 0.15 (89.4) 0.17 (94.1) 0.22 (87.1) 0.38 (70.2) 0.60 (78.9) 0.77 (85.9)

Total sales ¥bn % 0.39 (93.6) 1.61 (78.7) 2.00 (86.1) 1.99 (72.0) 3.59 (40.0) 5.59 (55.6) 7.60 (70.4)

No. of Sat./Sun./Holidays
over previous year Days ±0 ±0 ±0 ±0 +1 +1 +1
No. of stores at the end of each term in 
The USA ( All stores / existing stores) 41/32 43/34 43/34 43/36 44/38 44/38 44/38

Japan and The USA total sales and Year -on -year
comparison of existing stores (Actual)

Figures below ¥10 million have been truncated. 
Percentage is rounded off to one decimal place. 

Please refer to page 16 and 17
for the number of stores.

Figures below ¥10 million have been truncated.
Percentage is rounded off to one decimal place.

 Comparison of existing stores with the previous year is calculated in dollars for stores that have been opened for 13 months or longer.

Forex : 1 USD = 106.10 JPY

 From 4th Q, Spo-cha sales ar e included in Karaoke, etc.

 Shinkaichi , Tochigi hinokuchi and Shimonoseki have closed down on March 31, 2021



Business conditions
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Operating situations

Ợ Operating situations As of 10 AM May 12, 2021 in Japan

Japan 78 stores are in operation and 21 stores are temporally closed

The USA 43 stores are in operation and 2 stores are temporally closed / Russia 1 store is in operation

In Japan, in compliance with the request from local governments based on emergency declaration, 21 stores are temporally 

closed and operating hours in some stores have been shortened. In the USA, the restrictions by local governments such as 

temporally closure, shortened operating hours and limited operation have impacted. 

The employees : Requirement for body temperature inspection before work / hands washing and alcohol sterilization

regular basis / wearing a face mask during work

The customers : Requirement for body temperature inspection and a face mask at the time of entering (in Japan)

Installation of alcohol sanitizer in each place of the store

Antimicrobial and antiviral coating (KYOHPARA) for facilities and play equipment (in Japan)

Alcohol s terilization of each game machine and play equipment

Rental sterilized microphone for each person at Karaoke area (in Japan)

Operation with sufficient ventilation and secure distance between customers                                                  etc.

Countermeasures to prevent the infection of COVID -19 in stores



Term 2022.03 Consolidated plan 
(Store openings and closings, P/L)
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(Note) ᵑ 11 store s open (1 store in Japan, 5 stores in the USA, 5 stores in China), 1 store closes (1 store in Japan)

ᵒ Extraordinary income & loss Loss on disposal of fixed assets, etc. ¥(0.40)bn

Forex : 1 USD 110.7 JPY ⁸1 CNY 16.8 JPY⁸1 RUB 1.4 JPY

P/L of Russia and China are summed up.

P/L

Bowling ¥bn 22.49 18.87 3.54 0.07

Amusement ¥bn 55.33 36.37 17.98 0.96
Karaoke 
(including other sales of the USA) ¥bn 11.43 5.82 5.43 0.17

Spo-cha ¥bn 13.67 11.98 0.81 0.88

Cre-cha ¥bn 0.50 0.50 ɶ ɶ

Others ¥bn 2.70 2.70 ɶ ɶ

Total sales ¥bn 106.14 76.26 27.78 2.10

Operating income ¥bn 6.12 4.23 2.33 (0.44)

Ordinary income ¥bn 5.39 3.92 2.11 (0.64)

Ordinary income margin % 5.1 5.1 7.6 ɶ

Extraordinary income & loss ¥bn (0.40) (0.24) (0.13) (0.02)

Income before income taxes and others ¥bn 4.99 3.68 1.97 (0.66)

Corporate tax, etc. ¥bn 1.78 1.29 0.51 (0.02)

Net income ¥bn 3.21 2.39 1.45 (0.64)

Unit
Term 2022.3 Plan

Consolidated Japan The USA Russia China

Stores

No. of openings Store 11 1 5 ɶ 5

No. of closings Store 1 1 ɶ ɶ ɶ

No. of total stores (at the end of term) Store 155 100 49 1 5
Break down Own stores

(land & building and building structure) Store 21 21 ɶ ɶ ɶ
Leased stores 
(interior structure only) Store 134 79 49 1 5

Figures below Ô10 million have been truncated. Percentage is rounded off to one decimal place. 



Basis of Term 2022.3 Plan 
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Assuming that the number of infected people will be decreased due to the restrictions by the government, sales ar e

expected to start returning to usual from June. Also, assuming that vaccination for the elderly is completed and 

vaccination for the general public is started in July, sales after later half of  2nd Q ar e expected to be returned to 

usual.  

Calculation basis of performance

Performance plan for each country is calculated based on the assumption below.

Japan Trend in sales forecast

Comparison 
with usual

Japan Total sales ¥76.26bn ( In comparison with usual ( 10.6) %) Ordinary income ¥3.92 bn

4 5 6 7 8 9 10 11 12 1 2 3

Comparedperiod February 2019~January 2020

Apr.     May.     Jun.      Jul.      Aug.     Sep.     Oct.     Nov.     Dec.     Jan.     Feb.     Mar.



Basis of Term 2022.3 Plan 
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At the time of preparation of this material, 2 stores are temporally closed and also reopened stores are in operation 

with restrictions. Assuming that vaccination for the general public is more proceeded than Japan, the restrictions are 

expected to be lifted gradually in few months and sales will be returned to usual.

Russia : The first store is effected by COVID -19 for now, however sales ar e assumed to increase from 3rd Q.     

China : Performance of 3 stores planed to be opened in the first half and 2 stores planed to be opened in the 

second half is reflected.

ₒOthers ₓ Total sales ¥2.10bn Ordinary income ¥(0.64)bn

The USA Trend in sales forecast

ₒThe USAₓ Total sales ¥27.78bn ( In comparison with usual ( 11.0) %) Ordinary income ¥2.11bn

βCompared with usual sales based on the average store sales on page 15.

4 5 6 7 8 9 10 11 12 1 2 3

Comparison 
with usual

Apr.     May.     Jun.      Jul.      Aug.     Sep.     Oct.     Nov.     Dec.     Jan.     Feb.     Mar.



Japan and The USA sales and Comparison with usual of 
existing stores (Plan)
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ₒThe USAₓ Term 2022.3 Plan
Sales and Comparison with usual of existing stores 

Unit 1st Q 2nd Q 1st half 3rd Q 4th Q 2nd half Term

Sales Usual Sales Usual Sales Usual Sales Usual Sales Usual Sales Usual Sales Usual

Bowling ¥bn % 3.11 (39.6) 4.88 (9.7) 7.99 (24.3) 4.60 (0.8) 6.26 (0.3) 10.87 (0.5) 18.87 (12.3)

Amusement ¥bn % 6.86 (26.6) 10.41 (2.5) 17.27 (13.7) 8.83 1.7 10.26 0.8 19.09 1.2 36.37 (6.5)

Karaoke ¥bn % 0.74 (57.6) 1.48 (22.4) 2.23 (39.2) 1.59 (2.5) 1.99 (1.0) 3.59 (1.7) 5.82 (20.6)

Spo-cha ¥bn % 1.65 (51.9) 3.14 (16.0) 4.80 (33.2) 2.71 (4.0) 4.47 (1.4) 7.18 (2.4) 11.98 (17.8)

Cre-cha ¥bn % 0.08 ɶ 0.07 ɶ 0.15 ɶ 0.14 ɶ 0.20 ɶ 0.34 ɶ 0.50 ɶ

Others ¥bn % 0.52 (29.2) 0.72 (8.7) 1.24 (18.6) 0.69 (2.6) 0.76 (3.8) 1.45 (3.2) 2.70 (11.0)

Total sales ¥bn % 12.98 (36.3) 20.73 (7.6) 33.71 (21.2) 18.58 0.4 23.96 0.4 42.54 0.4 76.26 (10.6)
Number of Sat/Sun/ Hol
over the compared period Days (2) +1 (1) (1) ±0 (1) (2)
No. of total stores / No. of compared stores  
(at the end of every term) 99/99 99/99 99/99 100/99 100/99 100/99 100/99

Comparedperiod February 2019~January 2020

ₒJapanₓ Term 2022.3 Plan
Sales and Comparison with usual of existing stores 

Karaoke sales derives mostly food & beverage sales.

Unit 1st Q 2nd Q 1st half 3rd Q 4th Q 2nd half Term

Sales Usual Sales Usual Sales Usual Sales Usual Sales Usual Sales Usual Sales Usual

Bowling ¥bn % 0.79 (25.9) 0.88 (7.0) 1.68 (16.5) 0.89 (2.7) 0.97 (3.3) 1.86 (3.0) 3.54 (9.4)

Amusement ¥bn % 4.06 (26.0) 4.60 (9.5) 8.66 (17.7) 4.24 (9.5) 5.07 (12.0) 9.32 (10.9) 17.98 (14.0)

Karaoke, etc. ¥bn % 1.11 (25.7) 1.24 (7.7) 2.36 (16.8) 1.47 (5.0) 1.58 (0.9) 3.06 (2.9) 5.43 (8.9)

Spo-cha ¥bn % 0.14 ɶ 0.21 ɶ 0.35 ɶ 0.21 ɶ 0.23 ɶ 0.45 ɶ 0.81 ɶ

Total sales ¥bn % 6.12 (24.8) 6.95 (6.9) 13.07 (15.8) 6.83 (5.7) 7.87 (7.9) 14.70 (6.9) 27.78 (11.0)
Number of Sat/Sun/ Hol
over the compared period Days ±0 ±0 ±0 ±0 (2) (2) (2)
No. of total stores / No. of compared stores  
(at the end of every term) 46/30 46/32 46/32 46/35 49/27 49/27 49/27

 Please refer to page 17 for the number of stores.
 Figures below ¥10 million have been truncated. Percentage is rounded off 
to one decimal place.

 Please refer to page 16 and 17 for the number of stores.
 In calculation of sales plan exchange rate 1 USD = 110.7 JPY is used. 
 Figures below ¥10 million have been truncated.
Percentage is rounded off to one decimal place.

 Comparedperiod March 2019~February 2020
 Sales in April were approximately (35)% compared with usual (Approximately (6)% in comparison with reopened stores only )



Term 2022.3 Consolidated Cash flow
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Unit Term 2021.3 
Actual

Term 2022.3 
Plan

C
a
s
h

Income before income taxes and 
others

¥bn (21.82) 4.99

Payment for income tax, etc. ¥bn (0.68) +0.42

Increase/Decrease in others ¥bn (0.54) +0.40

Dividend payments ¥bn (1.83) ᵑ (1.77)

Depreciation ¥bn +15.52 +16.09

Payment for lease liabilities ¥bn (9.68) (9.20)

Simplified cash flow ¥bn (19.05) +10.93

Equipment investment (excluded 
finance lease)

¥bn (5.55) (9.36)

Simplified free cash flow ¥bn (24.60) +1.57

Cash reserve ¥bn 44.85 38.07

Interest -bearing liabilities 
(excluding lease liabilities )

¥bn 67.23 59.57

Net interest -bearing liabilities ¥bn 22.38 21.50

ₒConsolidated Cash flow   Actual and Planₓ

(Note )

All dividends are funded from retained earnings 
in non -consolidated financial statements
(Balance as of the end of March 2021: ¥5.00bn) 

Breakdown of equipment investment Actual
in Term 2021.3  ¥(5.55)bn

New stores ¥(2.52)bn
( International ¥(2.52)bn)

Existing stores ¥(3.02)bn 
(Japan ¥(0.72)bn, International ¥(2.29)bn) 

Breakdown of equipment investment Plan 
in Term 2022.3  ¥(9.36)bn

New stores ¥(6.16)bn 
(Japan ¥(0.80)bn, International Ḳ ¥(5.36)bn Ṗ

Existing stores ¥(3.19)bn (Japan
(Japan ¥(1.20)bn, International ¥(1.99)bn )

Breakdown of cash reserves in substance 
as of the end of March 2021 approx. ¥ 69.5bn

Guarantee deposits approx. ¥8.7bn  
Cash approx. ¥44.8bn 
Commitment line agreement approx. ¥16.0bn

The term of the commitment line agreements for              
approx. ¥16.0bn disclosed on May 1, 2020 is
extended to the end of April, 2022. 

In the fiscal year ending in March 2021,
approx. ¥48.3bn was raised through long -term debts.

Figures below ¥10 million have been truncated.



Trend in assets (Consolidated)
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Term 2014.3 2015.3 2016.3 2017.3 2018.3 2019.3 2020.3 2021.3
2022.3

Plan

Total assets ¥127.1 bn ¥111.5 bn ¥104.5 bn ¥101.7 bn ¥106.8 bn ¥117.3 bn ¥135.8 bn ¥150.5 bn ¥143.4 bn

Net assets ¥57.5 bn ¥51.6 bn ¥49.7 bn ¥50.8 bn ¥56.7 bn ¥62.6 bn ¥65.1 bn ¥40.8 bn ¥42.3 bn

Equity ratio 45.3% 46.3% 47.6% 50.0% 53.0% 53.3% 47.8% 27.0% 29.5%

Cash reserve ¥25.1 bn ¥27.7 bn ¥23.1 bn ¥20.1 bn ¥23.4 bn ¥22.5 bn ¥34.5 bn ¥44.8 bn ¥38.0 bn

Interest -bearing liabilities ¥36.8 bn ¥27.0 bn ¥22.8 bn ¥16.4 bn ¥13.7 bn ¥13.5 bn ¥27.4 bn ¥67.2 bn ¥59.5bn

Net interest -bearing liabilities ᵑ ¥11.6 bn ¥(0.6) bn ¥(0.3) bn ¥(3.7)bn ¥(9.7) bn ¥(9.0) bn ¥(7.1)bn ¥22.3bn ¥21.5bn

Lease liabilities ¥19.6 bn ¥16.3 bn ¥16.0 bn ¥17.9 bn ¥15.5 bn ¥19.0 bn ¥18.2 bn ¥16.9 bn ¥18.1bn

Net interests -bearing liabilities ᵒ
including balance lease liabilities ¥31.2 bn ¥15.6 bn ¥15.6 bn ¥14.2 bn ¥5.8 bn ¥10.0 bn ¥11.1 bn ¥39.3 bn ¥39.6bn

New lease contract amount ¥8.1 bn ¥7.1 bn ¥8.8 bn ¥10.9 bn ¥8.0 bn ¥13.0 bn ¥9.4 bn ¥5.9 bn ¥10.4bn

Note ñNet interest-bearing liabilitiesòñInterest-bearing liabilitiesò ñCash reserveò.

ñNet interest-bearing liabilities including lease liabilitiesòòNet interest-bearing liabilitiesò +ñLease liabilitiesò.

β The lease above indicates finance lease for amusement machines and karaoke machines.

β From April 2nd to May 19th 2020(trade date), approximately ¥5.0bn of treasury stock(6,558,200 shares) was 
acquired.

Figures below ¥100 million have been truncated. 
Percentage is rounded off to one decimal place



Trend in P/L status
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Term 2013.3 2014.3 2015.3 2016.3 2017.3 2018.3 2019.3 2020.3 2021.3 2022.3 Plan

No. of stores at the end of term 113 114 118 122 122 129 137 144 145 155

Total sales 85.9 84.2 83.9 83.5 87.7 95.9 101.3 104.7 60.9 106.1

Ordinary income 8.2 7.8 6.1 5.4 5.8 10.2 11.2 8.7 (19.8) 5.3

Ordinary income margin 9.6 % 9.3 % 7.3 % 6.5 % 6.7 % 10.7 % 11.1 % 8.3 % ɶ 5.1%

Net income 0.6 (19.7) (4.5) 0.4 2.7 8.4 7.1 4.7 (17.9) 3.2

ROI (Return on investment) 4.0 % 5.1 % 5.9 % 5.9 % 6.8 % 12.0 % 12.4 % 8.5% ɶ 4.4%

ROE (Return on equity) 0.8 % ɶ ɶ 0.9 % 5.4 % 15.6 % 12.0 % 7.5% ɶ 7.7%

ROA (Return on assets) 0.3 % ɶ ɶ 0.4 % 2.7 % 8.1 % 6.4 % 3.8% ɶ 2.2%

Trend in P / L (Consolidated)

Term 2013.3 2014.3 2015.3 2016.3 2017.3 2018.3 2019.3 2020.3 2021.3 2022.3 Plan

No. of stores at the end of term 111 111 113 113 107 108 105 103 100 100

Total sales 85.1 82.9 81.9 78.3 80.5 84.3 84.9 84.2 53.3 76.2

Ordinary income 8.2 7.8 6.2 5.0 5.3 9.2 9.6 8.8 (11.4) 3.9

Ordinary income margin 9.7% 9.4% 7.6% 6.5% 6.6% 11.0% 11.4% 10.5% ɶ 5.1%

Net income 0.6 (19.6) (4.4) 0.2 2.8 7.5 6.4 5.3 (9.8) 2.3

Term 2013.3 2014.3 2015.3 2016.3 2017.3 2018.3 2019.3 2020.3 2021.3 2022.3 Plan

No. of stores at the end of term 2 3 5 9 15 21 32 41 44 49

Total sales 0.7 1.2 1.9 5.1 7.2 11.5 16.3 20.5 7.6 27.7

Ordinary income (0.0) 0.0 (0.0) 0.3 0.5 0.9 1.5 0.0 (7.6) 2.1

Ordinary income margin 1.0% 6.7% 7.1% 8.7% 9.4% 0.2% ɶ 7.6%

Net income (0.0) (0.0) (0.0) 0.2 (0.1) 0.8 0.7 (0.4) (7.4) 1.4

Trend in P / L (Japan)

Trend in P / L (The USA)

(Unit ¥bn) Figures below ¥100 million have been truncated. Percentage is rounded off to one decimal place.

ROI calculation: Ordinary income ÷ [{(Net assets at the beginning of term Net assets at the end of term ) ÷ 2} {(Interest -bearing liabilities including 
lease liabilities at the beginning of term Interest -bearing liabilities including lease liabilities at the end of term) ÷ 2}]

ROE calculation: Net income ÷ {(Shareholder equity at the beginning of term Shareholder equity at the end of term) ÷ 2}
ROA calculation: Net income ÷ {(Total assets at the beginning of term Total assets at the end of term) ÷ 2}



Trend in year -on -year sales comparison of existing
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Term
2004.3 2005.3 2006.3 2007.3 2008.3 2009.3 2010.3 2011.3 2012.3 2013.3 2014.3 2015.3 2016.3 2017.3 2018.3 2019.3 2020.3 2021.3

2022.3

Plan

Bowling 3.1 (10.7) 19.4 7.1 1.4 (6.5) (4.0) (3.7) 0.4 (11.3) (10.5) (11.2) (9.4) (0.7) 6.2 (1.6) 0.2 (42.2) 52.8

Amusement 12.0 (6.2) 11.5 0.1 (6.8) (10.8) (9.8) 0.0 (1.1) (10.7) (1.7) 2.2 (7.2) 5.5 5.0 3.1 0.4 (27.2) 31.1

Karaoke (4.5) 4.0 (1.2) (7.3) (13.1) 3.4 15.8 (3.7) (1.8) 0.4 (7.4) 0.6 1.6 (0.7) (1.3) (52.0) 68.7

Spo-cha (16.1) (9.8) (9.2) (4.5) 7.5 0.2 5.1 3.7 5.0 (2.5) 8.1 (0.4) (3.8) (49.6) 79.6

Others 13.7 (14.3) (11.3) (9.2) 13.2 11.4 (3.9) (14.5) 1.3 (6.6) (9.9) (1.8) 9.9 1.2 0.7 1.9 10.6 (22.5) 12.5

Total sales 8.3 (9.1) 11.6 2.0 (4.0) (8.5) (7.7) (2.2) 1.7 (9.0) (4.2) (2.3) (5.6) 1.9 5.3 0.9 (0.1) (36.6) 43.9

No. of existing 
stores
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(Unit: %)



Measures taken for existing stores in Japan
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MOBILE SUIT GUNDAM: Bonds of the Battlefield  
©SOTSUהSUNRISE

Ợ Complimentary campaign for elementary, junior high school student Ợ
 Campaign applies to under junior high school student at Bowling, Karaokeה

and Amusement(Medal) areas.

Ợ ñBowling for Healthò lessons Ợ
bowlers in each store 160ה × 99 stores approx. 16 thousand bowlers participate.

Ợ Bowling Karaoke ONLINE Koshien for student Ợ
Student Koshienה has been holding to determine the best student at Bowling and Karaoke in Japan respectively.

The final is held through ñROUND1 LIVE ònationally with highly ranked teams of 2 or 3 individuals who have 

challenged in preliminary term. Approx. 500 thousand people have participated across the country.

ỢDiscount campaign for a limited time Ợ

ñDrastic discount for student òéReasonable price plan for all students . Until May 31

Bowling, Karaoke and Spo-cha with special offer are available for each ¥990 
and Mega pack with special offer is available for ¥1,680.

ñSpecial discount for Night MEGA packòéNight MEGA pack for ¥2,700 is available for ¥1,980. (Until May 31)

Ợ Online events with ROUND1 LIVE Ợ
ñROUND1 Challengeò& ñRemote Challengeòéה

Online bowling competitions with famous professional bowlers are held.

 ñRemote PracticeòéBowling lessons with themes by professional bowlers are livestreamedה
on weekdays.

 ñFan EventòéOnline KaraokeBowling events by Japanese idolה

and influencers are held.

Ợ Introduction of new amusement machines Ợ
ñMOBILE SUIT GUNDAM: Bonds of the Battlefieldה ò

Arcade game(BANDAI NAMCO Amusement Inc.)

scheduled in Summer, 2021.



Launch the online crane game ñCre-chaò 
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This picture is only for reference.

.The online crane game ñCre-chaò is available from April 12ה
.Remote play by smartphone, PC and tablet computerה
.Round One crane game is available for 24/7ה
The same wide range of prizes as in Round One storesה
.Free national wide delivery of prizesה

Playing crane games by using points or free tickets.
.Points can be charged by credit card, etcה
.Free tickets can be obtained by login bonus, etcה

LINE registration benefit Store customer benefit

Original services

 Planning to launch a service that players canה
pick up the prizes at the Round One store.

.Planning to provide Cre-cha original prizesה

Play screen


